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approach 

Introduction 

Yatepeino.com is an online platform that allows customers to hire hairdressing and beauty at home. It is, 

ultimately, a hairdresser 2.0 of the same services are obtained than a conventional business of the same 

nature.

Description of the company will launch the campaign 

The project involves creating a company that offers its services exclusively at home, making hiring them 

through their website. Serving different needs also possible to contact by telephone.   

They have a range of very good professionals, with several years of experience to provide personalized 

service unique in the sector. As it grows in the market and getting more customers, you will seek to offer 

other services like Personal Shopper or Coaching Estético.   

The intention of the company seeks to be different and break with the tradition of hairdressing and beauty, 

so that anyone can access these services online and with a few simple steps. The company and its project 

care about their customers time, approaching them their services anywhere with a long opening hours and 

total capacity to go to the area where they are.  

Ultimately, the company will focus on providing hairdressing and beauty without a local walk so that 

services will be held at the customer's home or any establishment that allows and is authorized to perform 

such activity. With this model you want to save on time and travel to customers.

"This type of 

business is 

propagated from 

generation to 

generation despite 

the current crisis 

which affects us but 

to a lesser extent 

compared to other 

sectors. Overall, it is 

always necessary

many services 

related 

hairdressing and 

beauty. " 
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Description of the sector to which it belongs 

The sector to which it belongs is the beauty and personal care consisting of hairdressing and 

complementary beauty services. In each of the areas of work are performed the following services:  

- Hairdresser: hair treatments, application of hygiene techniques, styling and marking, specific 

treatments dyes, wicks, permanent, application extensions, advice and product sales.  

- Aesthetics: manicures, pedicures, facials, etc.  

The sector is growing the demand for other services such as sunbathing and body treatments, etc.  

To meet the demand there are facilities where you most services are developed and others that 

specialize in one or more of them.  

According to a study by the Spanish Federation of Hairdressing (FEEP), the sector consists of more than 

50,000 hairdressing establishments throughout the national territory. Care of the image also move large 

numbers; only in hairdressing and personal care attendants, in Spain more than six thousand ten million 

euros a year are allocated, not including costs of purchasing makeup products, creams, etc.   
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Justification. Context in which the conduct of the campaign originates.

The idea came to see that the advance of new technologies echo in every one of the sectors of our society is 

doing. The idea of bringing hairdressing and beauty at home emerged as a method of adapting to new times 

where everything is on the Internet.  

It has discovered a business opportunity providing the user have any beauty service within reach of a 

click. Only one business site to perform the service without waiting queues, or move and total compatibility 

with personal client tasks (child care, work at home, etc.) is needed  

These services are considered traditional and can say that both professional salons and home are a 

profitable and innovative business, as they are subject to constant change due to fashion trends.  

The situation has led the campaign is the lack of time available to individuals, according to the World 

Health Organization, around 2.3 million people in our country suffer from anxiety-related disorders and 

stress and has shown one of the largest generators of stress in today's society is precisely the feeling of 

lack of time.   

We will use that feeling to meet the need for time savings to customers of the company, there are other 

reasons why this project is to carry out, such as people who are disabled to exit easily from home, people 

disabled, mothers and fathers by seniors, etc. 
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Campaign Objectives 

General objectives 

Create a good impact with its corresponding response at the launch of the services offered by the 

company through the media.  

Bequeathing knowledge of the maximum of persons, entities, etc. potential

Specific communication objectives 

You want to convey the idea that there has emerged a new concept of beauty, which is capable of serving 

private homes, hotels or convention centers.   

They want to publicize the importance assumed time for business customers, time is money and people 

Yatepeino.com know why offers this service.  

They want to empathize with the customer letting them know that not being able to move is not an excuse 

to have a good hair care.  

Actions intended to motivate this campaign is to provide a service recently emerged as the "Barber 

2.0" 
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Target or target group 

Age segment 

The people for whom the services are between 25 and 80 years. Although the campaign will target 

people who frequent social networking and Web pages, these will be those who contract the service 

for older people without internet access or small children.

The company will also have a phone number for those who at any given time can not access the Internet, the 

elderly or people who already know the company and does not need access to book your appointment. 

Gender 

Men and women, there is no gender distinction, although the communication activity can be directed 

more to women who are, as a general rule, most of these businesses hire services. 

Profession 

Aimed at people with a job to occupy them long or persons dunks home and can not afford to be 

absent. 

Nive sociocultural 

No matter the socio cultural level you have, it is aimed at the entire society irrespective of economic, 

social, etc. 
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Action plan 

Strategy 

The objectives will be achieved in the field of digital communication with a pre-campaign focused on creating an excellent 

corporate image with a series of actions that take place then.  

We have to make him see people, customers, users, etc. we are here not only to cut, shampoo and mark, but we will always offer a 

service beyond the conventional and transmit the same confidence as hairdressing neighborhood life.  

An entity may carry out actions when you think it is appropriate because the primary campaign will be launched as the strategic 

content is collected. Hurt the company promoting the website and social networks without a content that engages people.

Key campaign messages 

• Service beauty at home with online citation. 

• Adaptation of the company to the current frenetic pace of life of people. 

• Services of qualified professionals available to a `click '  

In this section a slogan for the campaign to collect all the information you want to present to first be created. Since this campaign 

slogan does not have to carry the key message to all people in a direct way, here are a series of slogans that can serve as an 

example:  

- Adapting to your life. 

- Thinking of your time. 

- Make your time your beauty 

- Your time our advantage, the result our pride  

These have been created for this campaign but, considering that the creators of the company will have more defined service 

philosophy can create one that favors them more. Most importantly brevity, no more than five words is ideal, and that the former is an 

imperative that incites action (although not strictly necessary)  

Yatepeino.com Online 

Platform for procurement 

of beauty at home
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Phases of the campaign 

The phases of the campaign should be located in a time of defined action, such as:  

1) October-November 2015: pre-campaign or campaign prior expectation.  

2) December 2015: Launch of the campaign.  

3) January 2016 -> Maintenance.  

But we forget dates as the company will launch the pre-campaign when ready, although it is necessary to 

mark deadlines if you want to get results. We will conduct a series of enumeration recommend actions to be 

carried out before launching services.  

These actions will facilitate, as we said earlier, consumer confidence towards the brand or entity. The most 

important thing is that these actions are fully trust us.  

1) videoblogs  1) videoblogs  

Given that the videos are the easiest way to reach people can use them to attract users. This action 

involves making videos refuting false world of beauty or giving weekly tips topics. For people it is 

important to put a face to the people who will take care of your beauty, for it would be better if the videos 

were made by professionals who make up the team. Line videos should be similar, that is, recorded in 

the same place, with the same camera, and mounted in a predetermined and edited in the same way 

script. It is important that a timeline is followed, ie that the videos are uploaded the same day at 

approximately the same time. Need a YouTube channel,    
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Once people begin to share, give me love, etc. They can invite users to ask themselves, and this is 

where customers will be captured. It is important that people feel that their opinions are heard, so it's 

better than no answer remains unanswered, either in videos or in writing.

2) Frown professionals  2) Frown professionals  

As we said earlier, people are very sensitive to know who is going to comb. Therefore on the website of 

the company should establish a section to each of the professionals who make up the company. All you 

need is a photo of each person and tell a little history and career, in a way that the prospective client 

connect with them and want to be left in their hands. You can also make entries on Facebook to know a 

little more professional, interviewing them to find out why they chose their profession, they are 

passionate about, why they are in the company, etc. It is important that customers know in whose hands 

are going to leave.

3) Show jobs  

Rather than showing work, the important thing is to show how pleased we have been customers with the 

work, it should not raise the typical picture of the hairstyle, but give a new, out with the client doing a little 

silly, or hugging him, ultimately creating an entity link client and professional, so people can see that link 

is important.   

The bottom line is that people see that it will hire a service that really works, it is to be transparent with 

work. Show all experiences from a comic and special prism, all from the most natural. We know it's a 

premeditated action but you have to take it as if come out naturally by the workers.
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This plays an important role as photography, should have all the same features even of different people. 

No filters since it seems that is making up the image, and as we said, we want full transparency.

4) Using Bloggers  

Taking advantage of the influence that today have bloggers in everyday life, they could offer some 

services our company in exchange for mention in several publications.   

The most important thing would be to give in or blogger / or most similar to the philosophy of the 

company and to contact her so you know if she would / or collaborate.  

The e-mail should go well written, first with a presentation of the company and the person being 

contacted. Secondly we should propose exchange dealing service mention in his blog, Instagram, 

Facebook, twitter, etc.   

It should be borne in mind that there are not only fashion blogs, but there is a broad palette of issues 

where our mention can be accommodated.   

For example, there are blogs dedicated to mothers, and usually these are the ones that have less time to 

care, so we should go slowly entering their world.   

The more relationships with the world we blog, the easier it will get results for the company.   
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5) Space for experiences  

On the website you can create a space where people leave comments   service they have received, so On the website you can create a space where people leave comments   service they have received, so 

people can be trusted or not the results provided by the company. Can be approached in two ways, the 

first is that think through Facebook, it is easier and faster but the information is perceived as more 

reliable if seen on the official website of the company. Therefore, the second option is to encourage 

interaction with the website directly, even through Facebook.
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Media Plan 

In this section we will make clear in which means the company intends to act.  

Website: be the core of the company since, through it, you can get information dating services, 

schedules, availability, etc. The information given should be clear, concise, well structured and 

pleasing to the eye. The user should not be missed within categories or menus, but everything 

must come together in harmony. Part of it will derive attracting new customers.   

Facebook: is the main tool that the company will use for your campaign and pre-campaign. All activities must be carried out as 

published, if it is not published on social networks does not exist. Facebook profile, besides being a social one than what the official 

web link, include related to the world of aesthetics news, videos made by workers, question-answer game to dispel myths, etc. Will 

have to be carried out with full today, every day the contents must be reviewed and must be constantly changing. Twitter: be a less 

important tool but will have relevance in capturing public and customers. We will use 140 characters to approach the public in a fun 

and entertaining way. we will not focus so much on lead people to the website but we will focus on "liked by people" on Twitter will 

implement more than ever relationship marketing in order to make people trust us and make the company recommended. The 

success of the campaign will be brief, emotional and humorous messages, sometimes worth putting an item that has nothing to do 

with hair and beauty but know that you will receive many retweets and mentions. YouTube: video tool is difficult to carry as they are 

very labor intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting 

videos that subsequently will be posted on Facebook. on Twitter will implement more than ever relationship marketing so make 

people trust us and that the company is recommended. The success of the campaign will be brief, emotional and humorous 

messages, sometimes worth putting an item that has nothing to do with hair and beauty but know that you will receive many retweets 

and mentions. YouTube: video tool is difficult to carry as they are very labor intensive and need to spend a little more time than 

others but well worth it. Using YouTube will not go beyond posting videos that subsequently will be posted on Facebook. on Twitter 

will implement more than ever relationship marketing so make people trust us and that the company is recommended. The success 

of the campaign will be brief, emotional and humorous messages, sometimes worth putting an item that has nothing to do with hair 

and beauty but know that you will receive many retweets and mentions. YouTube: video tool is difficult to carry as they are very labor 

intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting videos that 

subsequently will be posted on Facebook. The success of the campaign will be brief, emotional and humorous messages, 

sometimes worth putting an item that has nothing to do with hair and beauty but know that you will receive many retweets and 

mentions. YouTube: video tool is difficult to carry as they are very labor intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting videos that subsequently will be posted on Facebook. The success of the campaign will be brief, emotional and humorous messages, sometimes worth putting an item that has nothing to do with hair and beauty but know that you will receive many retweets and mentions. YouTube: video tool is difficult to carry as they are very labor intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting videos that subsequently will be posted on Facebook. video tool is difficult to wear because they are labor intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting videos that subsequently will be posted on Facebook. video tool is difficult to wear because they are labor intensive and need to spend a little more time than others but well worth it. Using YouTube will not go beyond posting videos that subsequently will be posted on Facebook.
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Yatepeino.com 

www.yatepeino.com

Madrid Spain)

Made by María Fernández Cuenca  

http://www.yatepeino.com/

